MARKA BAGLILIGI ILE KiSISEL DEGERLER ARASINDAKI iLISKILER:
Universite Ogrencilerinin Spor Ayakkabi ve Gikolata Markalari Tercihi Uzerine Bir
Arastirma
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GunUmuz pazarlarinda ¢ok sayida Urlin olmasi ve birbirlerine benzemeleri tiketicilerin tercih
yapmasini olduk¢a zorlastirmaktadir. TUketiciler bircok nedenden dolayi belirli markalar tercih
etmektedirler (fiyat, kalite, imaj, cevrenin etkisi vb.). Bu nedenle marka bagliiginda etkili olan
nedenlerin belirlenmesi konu ile ilgili detayl bilgi saglamaktadir. Tiketicilerin marka tercihinde ve
baglhhginda rol oynayan bir diger faktor de sahip oldugu degerlerdir. Birey, sahip oldugu kisisel
degerler dogrultusunda davraniglar sergilemektedir. Bu c¢alismada kisisel degerler ve marka
baglhhginda etkili olan nedenler arasindaki iligskiler incelenmeye c¢alisiimistir. Elde edilen sonuglara
g6re marka baglihdinda etkili olan nedenler Grtin gruplarina gore farkhlik géstermektedir. Tuketicilerin

kisisel degerleri ile marka baghliginda etkili olan bu nedenler arasinda anlamli iligkiler bulunmaktadir.
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ABSTRACT
THE RELATIONSHIPS BETWEEN BRAND LOYALTY AND PERSONAL VALUES: A
Research on University Students’ Choice of Trainers and Chocolate Brands

In today’'s markets, presence of many products and the similarity between them make
consumers’ preference quite difficult. It is stated that the determination of the reasons that are effective
on brand loyalty will provide detailed information about the subject. Another factor that has a role on
consumers’ brand preference and loyalty is personal values. Person behaves according to his/her
values. In this study, It was aimed to examine the relationships between personal values and the
reasons that are effective on brand loyalty. According to the results, the reasons that are effective on
brand loyalty vary to product types. There are significant relationships between consumers’ values and
reasons that are effective on brand loyalty.
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