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internette Pazarlama ve Uriin Karar Stratejileri

Internet Marketing and Product Decision Strategies

Stikran KARACA'

OzZET

internet teknolojisi ile gelen hizli iletisim (elektronik posta, haberlesme gruplari, bilgi dosya transferi) insanogluna
bircok fayda saglarken, firmalarin tiiketicilere kendilerini tanitmada etkili bir yol haline de gelmistir. internetin bilgi
iletisimi haricinde guglu bir dagitim ve ticaret ag guicliniin etkisi tum firmalar/musteriler tarafindan taninmasi ile
firmalarin kendilerini yeni bir alanda tanitma imaji dogmus, var olan Urinlerin internete uyarlanmasi yapilirken,
dogrudan internet Uzerinden satig yapilacak Urilinlerin tasarlanmasi da baslamistir. Bu sekildeki ticari anlayisi
yakalayan kuruluslarin olusturduklari ekonomik aglar sayesinde daha duisik maliyetle, daha ucuz triinii gok daha
kisa zamanda musteriye tanitma, satma ve ulastirma yollari bulunmustur. Bu arastirma kapsaminda internet
ortaminda uygulanan Uriin stratejileri genel hatlariyla degerlendirilmistir.
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ABSTRACT

While fast communication (electronic mail, communication groups, information file transfer) that comes with
internet technology, is providing many uses to humanbeing, it has also become an effective way of firms’
introducing themselves to the customers. Due to internet has a strong distribution and trade net power effect
except for information communication and it’s known by all firms/customers, firms get the chance of introducing
themselves in a new field. While existing products are being adapted to internet, planning of products that will be
sold directly on internet, has also started. Thanks to economic nets that are formed by foundations which have
commercial mentality in this manner, ways are found that lower costly, cheaper products can be introduced, sold
and communicated to customers in a shorter time. In this study, product strategies applied on internet are
evaluated generally.
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