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Bilisim Sektoriinden Pazarlamaya Aktarilan Yeni Bir Kavram: Cevik Pazarlama

The New Notion Transmitted from the IT Sector to Marketing: The Agile Marketing

Dilek PENPECE!
Onur CELIK?

OZET

Sirketler glinimiiz diinyasinin yogun rekabet ortaminda kendilerine yer bulabilmek icin olduk¢a hizli degisim ve
gelisim gostermek durumundadirlar. Bu degisimi hizli ve sistematik bir sekilde gergeklestirebilmek 6nemli bir
ayricaliktir ve basarinin anahtaridir. Oncelikle IT sektériindeki hizli degisimden kaynakl olarak ortaya gikan gevik
gelisim (agile development) kavrami kabul gérmis ve bu kavram pazarlama alaninin igerisine de dahil olmustur.
Cevik gelisim; bir isletmenin faaliyet gosterdigi sektorde meydana gelen degisim ve gelisimlere, ani sekilde cevap
verebilmek igin gelistirilmis sistematik bir bakis agisidir. Sektérde meydana gelen degisimlere eger pazarlama ani
tepkiler veremiyorsa isletmenin faaliyetleri sekteye ugrar ve bu durum da basarisizhgl beraberinde getirir. Bu
nedenle hizli degisim rlizgarina uyum saglayan sistematik bakis agisi, pazarlama alanina da sigramistir. Pazarlama
literattrtinde oldukga yeni bir kavram olan gevik pazarlama kavraminin agiklanmasi bu galismanin temel amacidir.
Pazarlama literatiirlinde henliz ¢ok az galismanin bulunmasi sebebiyle gelecekte yapilacak gevik pazarlama
galismalarina ilham verici, kavramsal bir ¢alisma olmasi hedeflenmektedir. Calismanin literatiire yapacagi katkinin
yaninda isletmeler igin de yeni bir bakis acisi kazandiracagi varsayilmaktadir.
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ABSTRACT

Companies have to perform rapid change and development to take place in an intense competition conditions in
the global world. It is the success and privilege key to be able to realize change in a rapidly and systematically.
Firstly agile development notion has been accepted for the reason of fast change in IT sector and now it is included
in marketing field. Agile development is a systematically developed point of view that be able to answer the
change and development in sudden way for its sector. If marketing can not give sudden response for the change in
sector, it means that one of the branches of business can not handle the others thus unsuccessful results will be
inevitable. For this reason the systematic point of view which suits to the rapid change wind goes upon to the
marketing area. Main aim of this paper is to explain the new notion, agile marketing, which is quite new notion in
marketing literature. Because of the lack of studies in this field this paper is aimed as a inspirational and cognitive
study. This paper not only purpose contribution of agile marketing literature but also provide a new point of view
for the business firms.

Keywords: Agile Marketing, Agile Development, Innovation

! Yar.Dog.Dr., Adana Bilim ve Teknoloji Universitesi, dpenpece@adanabtu.edu.tr
? Aras.Gér., Adana Bilim ve Teknoloji Universitesi, ocelik@adanabtu.edu.tr



mailto:dpenpece@adanabtu.edu.tr
mailto:ocelik@adanabtu.edu.tr

