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Kargo Sirketi Secimine Yonelik Kriterlerin Belirlenmesinde Tiirkiye
Genelinde Bir Saha Arastirmasi

A Field Research in Overall Turkey About the Determination of Criteria for Selection
of Cargo Companies
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OzZET

GinlimUzdeki teknolojik gelismeler ve globallesme neticesinde, sirketler giderek artan rekabetle karsi karsiyadir.
Sirketlerin iyi bir misteri memnuniyeti saglayip, rakiplerinden daha énde olmalari etkin bir lojistik agiyla mimkin
olmaktadir. Lojistik hizmet sunucularinin temel hizmet alanlarindan birini de kargo tasimacilik hizmetleri
olusturmaktadir. Yapilan ¢alismada, Turkiye’de hizmet vermekte olan kargo sirketlerinin segimini etkileyen kriterler
incelenmistir. Bu amacgla, Tirkiye genelinde bir saha arastirmasi yapilmis ve sonuglari IBM SPSS Statistics 20 Paket
Programi ile degerlendirilmistir. Degerlendirme neticesinde, musteriler agisindan kargo sirketi se¢cim kararinda hangi
kriterlerin 6nemli oldugu ve belirlenen kriterler gergevesinde hangi kargo sirketinin secilmesi gerektigi
belirlenmistir. Calisma sonucunda, zorlu rekabet kosullarinda hayatta kalmak ve/veya karliliklarini artirmak isteyen
kargo sirketlerine 6neriler sunulmustur.
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ABSTRACT

As a result of today's technological advances and globalization, companies are facing with increasing competition. It
is possible through an efficient logistics network to be ahead of its competitors by providing good customer
satisfaction of the companies. Cargo services constitute one of the main areas of logistics service providers. In this
study, the criteria that influence the choice of the shipping company which provides services in Turkey were
examined. To this end, a field research is carried out in general of Turkey and the results are evaluated using IBM
SPSS Statistics 20 software program. The evaluation result, according to customers, which criteria are important to
choose the delivery company should be chose is determined. As a result, proposals were presented to cargo
companies that want to survive in harsh competition and / or to increase their profitability.
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