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Gelisen Piyasalardaki isletme Gruplari: Bazi Kuramsal Notlar*
Business Groups in Emerging Economies: Some Theoretical Notes

Bahattin KARADEMIR?

OZET

Gelisen piyasalarda, bagl isletmeleriyle iliskisiz sektorlerde faaliyet gosteren isletme gruplari oldukga yaygindir. Bu
¢alismada ilk olarak, isletme gruplarinda sahiplik, kontrol ve organizasyon yapisi konulari incelenmistir. Bu inceleme
sonucunda agiklanan gorislere gore, ilk olarak, ileride yapilacak ¢alismalarda, yonetsel ve orgitsel algilarin isletme
gruplarinin stratejik déniisiimiinde oynayabilecegi rol gdz 6niinde bulundurulabilir. ikinci olarak, isletme gruplarinin
bagl isletmeleri arasindaki yatay ve dikey iliskilerin meydana getirdigi sosyal ve ekonomik aglarin olusumu ve
gelisimi arastinlabilir. Uglincii olarak, isletme gruplarinin &rgiitsel yapi ve stratejilerindeki degisimler &rgiitsel
degisimin farkli modelleriyle incelenebilir. Bu kapsamda, 6nerilen g farkli kuramsal bakis agisindan yararlanilabilir:
(a) algisal bakis agisi, (b) orgltsel ag yapilari bakis agisi ve (c) evrimsel bakis agisi.
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ABSTRACT

Business groups operating in unrelated industries through their affiliated firms are common in emerging
economies. In this study, first, business group ownership, control, and organization structure issues are reviewed.
On the basis of this review, this study, first suggests that the role of managerial and organizational cognition in
strategic change of these groups should be considered in future studies. Second, the formation and evolution of
economic and social networks composed of vertical and horizontal linkages among affiliated firms should be better
investigated. Third, structural and strategic changes should be studied through different models of organizational
change. This study concludes by identifying three research perspectives for future research: (a) the cognitive
perspective, (b) the network perspective, and (c) the evolutionary perspective.

Keywords: Business Groups, Emerging Markets, Theoretical Perspectives

! Dog.Dr., Cukurova Universitesi, iktisadi ve idari Bilimler Fakiiltesi, isletme Bélim, bkarademir@cu.edu.tr



mailto:bkarademir@cu.edu.tr

