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ABSTRACT

The purpose of this study is to analyze the perspectives of students towards business ethics. A survey focusing on business ethics
and the ethical perceptions has been conducted at a foundation university in Turkey. Turkish students and their perceptions on
20 specific ethical behaviors and the relationships with demographic and basic variables were detailed. Ethical crisis usually
occurs directly related to disciplines such as law, finance and management etc. Therefore, this study is surveyed to summer
school students across 6 departments in Mersin region (n=275 & N=796). The relationship between students’ demographics and
other related factors (such as age, gender, year in school, tobacco use, social media account usage, taking any business ethics
course or lectures, time spent studying and being employed or trained before or current) were examined but no differences were
found. After implementing a factor analysis on the retrieved data, 20 items were reduced to 13 items and classified under three
factors entitled with business ethics, personal ethics and materiality ethics. The results show that students’ departments with
business ethics factor and the study period of students with personal and materiality ethics factor have significant differences.
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Bu calismanin amaci Universite Ogrencilerinin is etigi ve etik konusundaki gorislerini belirlemektir. Bir vakif Universitenin
ogrencilerinden eksiksiz ve gegerli olarak toplanan 275 adet anket formu ile ilgili analizler yapilmistir. Faktor analizi ile 20 ifadelik
olgek ¢ boyutlu bir yapida 13 ifadeye indirgenmistir. Belirlenen Ug faktor is etigi, kisisel etik ve materyalist etik olarak 6nceki
¢alismalara dayali olarak isimlendirilmistir. Genel olarak sonuglar incelendiginde, 6grencilerin 6grenim goérdikleri boltmler ile is
etigi faktoru, ogrenim gordukleri yil ile kisisel etik ve materyalistik etik ile anlamli farkliliklar oldugu ortaya g¢ikmistir.
Ayrica toplanan veriler ile 6grencilerin bazi demografik ozellikleri (yas, cinsiyet) ile tanimlayici 6zellikleri (kaginci sinif Gurencisi
olduklar, tatiin kullanimi, soyal medya kullanimi, etik ile ilgili aldiklari dersler v.b) arasindaki iliskiler de incelenmis olup, bunlar
arasinda anlamli iligkilerin gtkmadig gorilmustar.
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