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Tiiketicilerin Cevre Konusundaki Bilinglerinin Eko — Etiketli Gidalar i¢cin Daha
Fazla Gdeme isteklilikleri Uzerindeki Etkisi: Adana ili Orneklemi

The Impact of Consumers' Environmental Conscioussnes on Their Willingness to Pay More
More For Eco-Label Food Products: Adana Province Sample

Zeynep OZDEMIR?
Eda YASA OZELTURKAY?

(074

Bu galismanin amaci, Adana’da yasayan ve en az bir kez eko etiketli ve /veya organik Griin satin alma davranis
sergileyen tiketicilerin gevre konusundaki bilinglerinin, eko — etiketli ve ¢cevre dostu gidalar igcin 6deme isteklilikleri
Uzerindeki etkisini ortaya ¢ikarmaktir. Ayrica katiimcilarin demografik 6zelliklerine (yas, cinsiyet, gelir, gocuk sayisi
ve medeni durum) gore gevre bilingleri ile eko — etiketli ve ¢evre dostu gidalar icin 6deme istekliliklerinin arasindaki
farkliliklar da incelenmistir. Kolayda 6rneklem yontemi ile yiiz yliize anket formlari araciligiyla ulasilan 428 (gegerli)
denekten alinan veriler, SPSS programi araciligiyla analiz edilmistir. Yapilan analiz sonucunda tiketicilerin gevre
bilinci, eko — etiketli ve ¢evre dostu gidalari satin alma davranislari Gizerinde bir etkiye sahip oldugu ortaya gikmistir.
Cevre bilinci artan tlketicilerin, eko — etiketli ve ¢evre dostu gida Urlnleri satin almaya daha istekli oldugu
gorilmektedir. Cinsiyete gore her iki faktoér igin anlaml bir farklilik bulunmaz iken, bekar tiketicilerin evli
tlketicilerden daha fazla cevre bilincine sahip olduklari gérilmustur.
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ABSTRACT

The aim of this study is, to discover the effect of consumer consciousness regarding the environment on the
willingness to pay more for eco labeled or organic products in Adana region. Additionally, the study aims to reveal
the differences among the demographics of the participants with regards to the environment consciousness and
willingness to pay more for eco-labeled products. Convenient sampling and face to face survey methods been
applied in order to gather the data and 428 valid surveys have been collected and were analyzed with SPSS
program. The results show that the environmental consciousness of the consumers affects the purchasing
behavior for eco-labeled and organic products. When the environmental consciousness of the consumers rises,
they are more willing to pay for eco-labeled and organic products. There was no significant difference between the
male and female consumers however the level of environmental consciousness of the single consumers were
relatively higher than the married consumers.
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