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Tokat ili Kentsel Alanda Tiiketicilerin Gosterisgi Tiiketime Yénelik Egilimleri

Trends of Consumers Towards Showy Consumption in Urban Area of Tokat
Province

Rusti YAYAR!
Serap ORUC2

6z

insanlar; yeme, icme, barinma, giivenlik gibi temel ihtiyaglarini karsilamanin disinda sevilmek, saygi gérmek, statii
belirlemek, baskalarini etkilemek amaciyla da tiiketimde bulunabilir ve bu amagla aligverislerinde liikks ve pahali
Uriinler tercih edebilirler. Yapilan bu ¢alisma ile Tokat ilinde bulunan tiiketicilerin tiiketim ve satin alma kararlarinda
gosterisgi tiketime egilimli olup olmadiklarini tespit etmek amacglanmistir. Veri toplama ydntemi olarak anket
kullanilmis ve elde edilen verilere SPSS16 paket programi kullanilarak faktér analizi, t testi ve ANOVA testi
yapilmistir. Tlketime iliskin 32 degiskene yapilan faktor analizi sonucunda, degiskenler bes faktor altinda toplanmis
ve toplam varyansin %72,819'unu agiklayabilmistir. Fark analizleri sonucunda; medeni hal, yas, egitim, ¢alisma alani,
katiimcinin marka ve moda anlayisiyla gosterisci tiiketim egilimleri arasinda iliski bulunmustur.
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ABSTRACT

People; In addition to satisfying their basic needs such as eating, drinking, sheltering, security, they can also
consume, be loved, respected, determine status, influence others and prefer luxury and expensive products for
their shopping. With this study, it is aimed to determine whether consumers in Tokat are prone to ostentatious
consumption in their consumption and purchase decisions. Questionnaire was used as the data collection method
and the data were analyzed using factor analysis, t test and ANOVA test using SPSS16 package program. As a result
of the factor analysis of 32 variables related to consumption, the variables were grouped under five factors and
explained 72,819% of the total variance. As a result of the difference analysis; The relationship between marital
status, age, education, working area, brand and fashion understanding of the participant and showy consumption
trends were found.
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