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Ekonomik, sosyal, kiltirel ve siyasal baglamda agik¢a gorilen degisimlerden etkilenen (lkeler, diger Ulkelerden
kendisini farkh kilacak tlke itibari, ulus marka degeri ve lilke imaji gibi kavramlara ¢ok daha fazla 6nem vermektedir.
Bu galismanin temel amaci, llke itibarinin ulus marka degeri ve llke imaji Gzerindeki etkisini ortaya koymaktir. Bu
amacla, Cukurova Universitesi’nde egitim dgretim goéren yabanci 6grencilerden ulasilabilen ve galismaya katiimaya
gonullli olan 307 katilimcidan anket yontemiyle veri toplanmistir. Elde edilen verilerin analizinde regresyon ve
faktor analizinden yararlanilmistir. Analiz sonucunda elde edilen bulgulardan tlke imaji ve tlke marka degerinin tlke
itibarina yonelik tutum tzerinde anlamli ve pozitif bir sekilde etkisi oldugu sonucuna ulasiimistir.
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ABSTRACT

Countries that are affected by the obvious changes in the economic, social, cultural and political context now place
more emphasis on concepts such as country reputation, national brand value and country image that will make it
different from other countries. The main purpose of this study is to reveal the effect of country reputation on
nation brand value and country image. For this purpose, data was collected from the 307 participants who were
volunteering to participate in the study from foreign students studying at Cukurova University. Regression and
factor analysis were used in the analysis of the data obtained. Findings obtained as a result of the analysis revealed
that the image of the country and the brand value of the country have a significant and positive effect on the
attitude towards the country's reputation.
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