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ABSTRACT

The aim of this study to determine the environmental attitudes of tourist guide candidates. When the literature on this subject is
examined, no study has been found on the environment and environmental attitudes of tourist guides and guide candidates.
Therefore, with this paper, it is aimed to fill this gap in the literature. The research was designed in the quantitative method. The
universe of the research was determined as the students who received education in the top 10 State Universities in Turkey in the
2021-2022 academic year. Data were collected online by the researcher between 01 December 2021 and 03 January 2022. Quota
and convenience sampling method was used in the research. A total of 422 questionnaires were collected and used as data in
practice. The t-Test was conducted to determine whether there is a significant difference between the "environmental attitudes"
and "gender" of the tourist guide candidates. It can be said that “male” tourist guide candidates have negative environmental
thoughts. ANOVA test was conducted to see if there is a significant difference between the "environmental attitudes" and "age"
of tourist guidance students. According to the ANOVA test, significant differences were determined in the dimensions of
"Environmental Behavior", "Environmental Thinking" and "Environmental Emotion".
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Bu galismanin amaci turist rehberi adaylarinin cevresel tutumlarini belirlemektir. Bu konudaki literatiir incelendiginde turist
rehberleri ve rehber adaylarinin gevre ve gevre tutumlari ile ilgili herhangi bir calismaya rastlanmamigstir. Dolayisiyla, bu ¢alisma ile
literattirdeki bu boslugun doldurulmasi amaglanmaktadir. Arastirma nicel yontemde tasarlanmistir. Arastirmanin evreni, 2021-
2022 Egitim-Ogretim yilinda Tiirkiye'nin basari siralamasinda ilk ona giren Devlet Universitesinde 6grenim goren dgrenciler olarak
belirlenmistir. Veriler 01 Aralik 2021 — 03 Ocak 2022 tarihleri arasinda arastirmaci tarafindan gevrimici olarak toplanmistir.
Arastirmada kota ve kolayda ornekleme yontemi kullanilmistir. Toplam 422 anket toplanmis ve uygulamada veri olarak
kullanilmigtir. Turist rehberi adaylarinin “gevresel tutumlari” ile “cinsiyetleri” arasinda anlaml bir fark olup olmadigini belirlemek
icin t-Testi yapilmistir. “Erkek” turist rehberi adaylarinin olumsuz gevre dislincelerine sahip olduklari sdylenebilir. Turist rehberligi
6grencilerinin “cevresel tutumlari” ile “yaslari” arasinda anlaml bir fark olup olmadigini gormek igcin ANOVA testi yapilmistir.
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ANOVA testine gore “Cevresel Davranis”, “Cevresel Dlstince” ve “Cevresel Duygu” boyutlarinda anlamli farkliliklar saptanmistir.
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Determining the Environmental Attitudes of Tourist Guide Candidates

1. Introduction

Tourist guides constitute the most important human resource with the knowledge and
equipment of the sector within the tourism sector. Tourists get to know different
countries they do not know, under the leadership of tourist guides, from the perspectives
of tourist guides. Tourists need help in every aspect to experience these different
regions they want to explore. The people who will fulfill this duty properly are the
tourist guides of that country. It is also stated that one of the most effective fiactors
the happy departure of the guests from the tours is the knowledge, skills, attitudes
towards the environment and environmentalist approaches of the trained tourist guides
(¢etin & Kezél ér mak, 2012, s.308). The attitud:¢
candidates towards the environment are very important for conscious tourist guides.
From this perspective, conscious tourism encourages interactions between the tourism
industry, tourist guides and the environment. It is thought that the findings obtained a
result of the research will have positive reflections on the institutions that provide
tourism guidance education, tour operators, travel agencies and professional tourist
guides, and managers about the environmental attitudes and behaviors ofjtodest
candidates, and it is recommended to use by combining this information with effective
strategies and quality services.

2. Literature Review

According to ¢caleéxkkan (2002), environmentalist a
initiatives toward envi r onment al probl ems. According to A
scope of protection of animal and plant species, historical and cultural Aceasding

to Schultz et all (2004, s.31), environmental attitude is the individual's beliefs about

environmendl problems and activities, and it is the accumulation of the effects and

behavioral intentions of these beliefs. In this context, even if the attitude does not give

definite results from the behavior of the people, it gives an idea about why the person

does that behavior (Kajét-eébake, 2010, s.109).

According to Tabak (2017, s.48), the dimensions constituting an environmentally
friendly attitude are divided into four: (1) the seriously of being environmentally
friendly, (2) the importance of being enviroantally friendly, (3) the difficulty of
being environmentally friendly and (4) the responsibility levels of businesses.

Although attitudes are indirectly observable, they can be evaluated as a tendency unique

to that individual by inferring from theobservable behaviors of the individual.

Moreover, attitudes can be expressed as the individual's reaction to his preferences in

l'ine with his bel6iBgf s AcAkydda&rn ng2Qd0,Yak.a6®] |l u & Al
s.255), it indicates that environmental ealien should be given at a very early age in

order to have positive attitudes and behaviors towards the environment. Attitude

components are divided into three as cognitive, emotional and behavioral components

(Balojlu, 1998, s.211).
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The cognitive compome includes the individual's unique knowledge and beliefs about

an object or situation (Balojl u, 1998, s.211) . !
information, which are the factors that make up the cognitive component, the cognitive

component of thendividual will also change, which may eventually lead to a change in

attitude (Odabaké & Barék 2016) . I f individual s’
environment change, their attitudes and as a result, their behaviors may change.

It includes theindividual's reactions to the event or situation in line with his personal

feelings. This component is about the values that the individual has. The individual

evaluates as having positive or negative feeling
2020,s 6 8) . Odabaké & Baréek (2016) point out that t|
the emotional reactions that the individual develops in line with their emotions and the

values they have.

The behavioral component covers the behavior that the indiviidwidrms or thinks to

do towards a certain situation, object or place
(2005) confuse that the behavioral component is related to the individual's taking action

depending on the cognitive and emotional componerdthar words, it is the tendency

of an attitude to turn into a behavior. An individual's attitude can turn into behavior if it

is affected by one or both of the cognitive and/or emotional components.

I'n their study, Odabakeée he atiBuaes @fkindigiduds) 2 ) emphasi z
family structures, personalities, lifestyles, values, what kind of cultures they want to

learn will be effective in their decisions about purchasing and consumption processes.

Therefore, purchasing and consumption will be gmesin line with environmental

responsibility awareness.

In the study conducted by Kutay (2019) to determine the attitudes of high school
students towards the environment, it was determined that the attitudes of the students
towards the environment hadstatistically significant difference.

According to the results of t he study conduct e
determine the knowledge and attitudes of high school students towards the environment.

It has been determined that there are significafferdnces in the environmental

attitudes of the students according to their characteristics such as class, gender and age.

At the level of environmental attitude, it was determined that female students had higher

attitudes than male students. In termsagé, it has been determined thatybérold

students have a more positive attitude towards the environment comparecmhal 16

yearold students. However, it was determined that there was a positive but low level

relationship between the cognitive dnehavioral sullimensions of the environmental

attitude scale.

In a study conducted in China by Zhang et all (2014, s.133), they found that the attitude
towards the environment is effective on destination belonging. In the study, it was
conducted that thawareness of the tourists towards environmental protection increased
with the awareness of the environment and the potential of exhibiting environmental
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protection behavior in individuals. However, it has been determined that among the
factors that are &ctive in the formation of environmental behaviors, there are gender,
age, education, religion, soegonomic status and values.

I'n his research, kama (20083) tried to determine
towards the environment. The study wasdaucted for the first and last year students of

Gazi Education Faculty. In a study conducted with 442spreice teachers in total, it

was determined that female gservice teachers were more positive than male pre

service teachers in their attitude #rds the environment.

Bayrak (2019) carried out a study within the scope of determining the environmental
attitudes and behaviors of pservice science and biology teachers. This study was
carried out by applying a questionnaire to 60-ggevice sciencéeachers and 60 pre
service biology teachers studying at Gazi Universiyg a result of the study,
differences in the branch, gender, place of residence and education level of the teacher
candidates were revealed. In terms of monthly economic incomeheofgtoup
participating in the research, the income level is close and there is no difference in their
attitudes towards their environment.

Il kel dar (2008) conducted a study on the wevaluat
education on environmental appcbas and behaviors in the dimension of vocational

schools. As a result of the study, it was stated that gender was not an effective variable

on environmental approaches. There was no significant difference in environmental

approaches during the educatioeripd and there was only a positive benefit in

environmentalist behaviors after graduation.

3. Research Method

This paper aims to determine the environmental attituokesed oftourist guide
candidates who are attending tourist guiding programs in Tukepestionnaire was
developed and a survey was conducted benefiting from quota sampling and convience
sampling method.

3.1.Research Hypothesis

H1: There is a significandifference between the demographic characteristics of tourist
guide candidates and their environmental attitudes.

Hia: There is a significant difference between the "gender" and "environmental
attitudes" of the tourist guide candidates.

Hib: There is a sigificant difference between the "age" and "environmental attitudes"
of the tourist guide candidates.

Hic There is a significant difference between the "class of education" and
"environmental attitudes" of the tourist guide candidates.

Hid There is a sigfiicant difference between the "monthly income" and "environmental
attitudes" of the tourist guide candidates.
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Hie There is a significant difference between the "desire to do the job after graduation”
and "environmental attitudes" of the tourist guidedidates.

3.2. The Population and the Sample of the Research

The universe of the research is the students of the Department of Tourism/Tourist

Guidance at State Universities who carry out Undergraduate Level Tourism/Tourist

Guiding Education in Turkein 2021 and 2022 and are in the top ten according to their

success rankings. The questionnaire form was forwarded to the relevant departments of

the universities via the internet and delivered to the students. The Universities in

question are (1) AkdeniUniversity, (2) Anadolu University, (3) Ege University, (4)

Kzmir Katip ¢el ebi Uni versity, (5) Aydén Adnan M
University, (7) Bal ékesir University, ( 8) Mersirt
University and (10) Sasun Ondokuz Mayés University. The qu
collected online by the researcher between 01 December 2021 and 03 January 2022. In

the research, quota and convenience sampling method was used. A total of 422

guestionnaires were collected and used.

3.3. Data Collecting Methodology

In this study, questionnaireerfvironmental attitude scalejas developed by the

researcher based on U z Bagrak &2019% stdiesa he ( 200 6 ) and
qguestionnaire consisted of totally 15 questions
characteristics such as gender, age, income level and number of class and to rate 40

environmental attituddor the studentson a fivepoint Likert scale (1 = Istongly

disagree, and 5 = definetely agree). The questionnaire was applied to students by the

researcher between 16 November 2021 and 03 January 2022 via internet. A pilot test

was carried with 105 turist guide candidates via internet to make certaielittslity

of the scalesThe Cronbach's Alpha coefficient of the Environmental Attitude Scale was

determined as ,888.

In current study, 422 questionnaires were collected back and 422 questionnaires were
considered valid and used in the necessary asalysthe study, the standard deviation

of the mean and descriptive statistics were used for the analysis of the data. In addition,
t-test, ANOVA and factor analysis were also utilizEdctor analysis was performed for

the construct validity of the Envinmental Attitude Scale. It was determined that the
KMO sample adequacy of the "Environmental Attitude" scale was 50%. Bartlett's Test
of Sphericity 185,007. It was determined that the degree of freedom was 3 and the level
of significance was ,000. Accordjrto Field (2000), 0.50 should be the lower limit for

the KMO test. Environmental Attitude Scale consists of 40 items and three sub
dimensions. Environmental Attitude Scale explains 53,289% of the total variance.
Dimensions of the scale; (1) environmentahavior, (2) environmental thinking and

(3) environmental emotion
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4. Findings
4.1.Demographic Characteristics of Tourist Guide Candidates
The demographic characteristics of the tourist guide candidates participating in the

research are given ihable 1. 53.1% of the tourist guide candidates were women and
46.9% were men. When the students are evaluated in terms of their age, it is seen that

42.4% of themROadr emgien rtamgef 182G 08%Wger €« anget hedin21
26. 8% ar e ionetrhbe afgz24 ramdge. When the monthly inco
participants is analyzed, 500TL&, sk ahat AZ2G@™%W o
1000TLO, 19-16®0dre mh@053.6% are A1501TL and abo

When the ratios regarding which class therigi guide candidates study are examined,

it has been found that first classes have 35.8%, second classes 21.1%, third classes
25.1% and fourth classes 18%. However, 84.1% of the tourist guide candidates
participating in the research chose the departmdtingly. While the rate of tourist

guide candidates who want to guide after graduating from the department is 82.2%, the
rate of candidates who do not want to guide was 17.8%.

Table 1.Demografic Characteristic of Participants

F % F %
Sex Age
Female 2241 53,1 1820 179| 42,4
Male 198 | 46,9 21-23 130( 30,8
Total 422 100| 24 + 113 26,8
Total 4221 100
Class
1. Class 151| 35,8 | Status of doing the
2. Class 89| 21,1 | guidance profession after
3. Class 106 | 25,1 | graduation
4. Class 761 18,0] Yes 347 | 82,2
Total 422 100( No 75| 17,8
Total 4221 100
Choose willingly
the department Your University
Yes 355 84,1 Akdeniz 37| 9,7
No 67 | 15,9 | Anadolu 34| 8,1
Total 422 | 100 | Adnan Menderes 61| 15,0
Bolu Abant K 52]123
Income level Ege 32| 8,7
0-500TL 551130 Kzmi r ¢ &héebip 19( 5,0
501-1000TL 59| 14,0 Mersin 113 28,5
10011500TL 82| 19,4 | Pamukkale 17| 4,0
1501TL v { 226|536Samsun On Dg 32| 8,7
Total 422 100 Total 422 100
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4.2.H1: There is a significant difference between theemographic characteristics
of tourist guide candidates and their environmental attitudes.

In order to determine whether the difference between the environmental attitudes and
demographic characteristics of the tourist guide candidates is statistigaiificant, the
findings for the hypotheses created depending on the H1 main hypothesis are given
below.

Hia There is a significant difference between the "gender" and "environmental
attitudes" of the tourist guide candidates.

The tTest was conducteid determine whether there is a significant difference between
the "environmental attitudes" and "gender" of the tourist guide candidates participating
in the research (Table 2). Accordingly, it was determined that there was a significant
difference in aisgle factor (Environmental Thinking) and that the "Male" tourist guide
candidates agreed with the statements in the environmental thinking factor more than
the "Female" tourist guide candidates. From this point of view, it can be said that
"male” touristguide candidates also have negative environmental thoughts, since the
expressions in the environmental thought dimension are negative compared to the
"female” tourist guide candidates.

Table 2. Tourist Guide Candidates' Environmental Attitudes and tTest Table by
Gender

Sex N Mean S. t. Sig.

deviatio | value
n

Environmental | Female 224 | 2,6762 | ,90272 ,544 ,587

Behavior Male 198 | 2,6243 | 1,03969

Environmental | Female 224 1,2147 | ,38884

Thinking Male 108 | 13581 58175 2938 004

Environmental | Female 224 45854 | ,53204

Emotion Male 198 4,4839 | ,63974 1,758 | 079

Note: p<.05; p<.01; p<.001

Hi: There is a significant difference between the "age" and "environmental
attitudes" of the tourist guide candidates.

ANOVA test was conducted to see if thereaissignificant difference between the
"environmental attitudes" and "age" of the tourist guidance students within the scope of
the research. The test results are shown in Table 3. According to the test results, it was
determined that there were significalifferences in all three dimensions. The multiple
comparison test Scheffe was used to determine between which age ranges there were
significant differences for all three dimensions. According to the Scheffe test,
significant differences were found betwettie students in the "223" age group and

the students in the "24 and over" age group in the "environmental behavior" factor.
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Accordingly, it was determined that the students in the age range of "24 and over"

agreed with the statements loaded in this disien more than the students in the age
range of "2123". In the "environmental thinking" factor, it was found that there were

significant differences between the “28" age group and the "ZA3" age group, and

that the students in the "I®" age group greed more with the statements loaded on
this dimension than the students in the -28L age group. In the "Environmental

Emotion" dimension, it was determined that the significant difference was between the
"18-20" age group and the "2Z13" age group. Aaurdingly, students in the "223" age
group agreed more with the statements loaded on this dimension than the students in the

"18-20" age group.

Table 3. Tourist Guide Candidates' Environmental Attitudes and ANOVA Table

by Age

Age N Mean S. F Sig.

deviation | valu
e

Environmental | 18-20 179 2,5948 ,88421| 3,403 | ,034
Behavior 21-23 130 2,5562 1,05339

24 + 113 2,8523 ,97437
Environmental | 18-20 179 1,3616 ,54460| 4,511 | ,012
Thinking 21-23 130 1,1972 ,35618

24 + 113 1,2534 ,52806
Environmental | 1820 179 4,4403 ,60624| 4,988 | ,007
Emotion 21-23 130 4,6481 ,49983

24 + 113 4,5653 ,62547

Note: p<.05; p<.01; p<.001

Hic There is a significant difference between the "class of education" and
"environmental attitudes" of the tourist guide candidates.

According to the variance analysis performed to see whether there is a significant
difference between the "environmental attitudes" of the tourist guide candidates and the
"class", it was determined that there were significant differencdgeifiEnvironmental

Thinking" and "Environmental Emotion" factors (Table 4). According to the Scheffe

test,
"Envi
in the

it ems

there are significant differences
ronment al

Feel i
|l oaded

"Environmental Emotion" factor.

in the
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"Environmental
f act or s patefl fdrer s t
t h ét was Heterninedthame nt a l
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Table 4. Tourist Guide Candidates' Environmental Attitudes and ANOVA Table
by Class

Class N Mean S. F Sig.
deviation | valu
e
Environmental | 1.Class 151 2,6740 ,87394 1 941 | ,421
Behavior 2. Class 89 2,5929| 1,08614

3.Class | 106 2,5682 ,97090
4, Class 76 2,7935 ,99966
1.Class 151 1,3871 ,55808| 3,875| ,009
Environmental | 2. Class 89 1,1941 ,38841
Thinking 3.Class | 106 1,2221 ,44608
4. Class 76 1,2596 ,50183
1.Class 151 4,3849 ,62542| 6,027 | ,001
Environmental | 2. Class 89 4,6594 ,44554
Emotion 3.Class | 106 4,6415 ,55079
4. Class 76 4,5543 ,64115
Note: p<.05; p<.01; p<.001

Hia There is a significant difference between the "monthly income" and
"environmental attitudes" of the tourist guide candidates.

ANOVA test was conducted to determine whether there was a significant difference
between the "environmental attitudes" and "monthly income" of the participants (Table
5). According to this test, significant differences were determined in the
"Environmental Thinking" and "EnvironmentalEmotior' factors, and it was
determined that the significant difference in both factors was between the students with
a monthly income of "®00TL" and the students with a monthly income of "1001
1500TL".
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Table 5. Tourist Guide Candidates' Environmental Attitudes and ANOVA Table
by Monthly Income

Income level N Mean | S. F Sig.
deviatio | value
n
Environmental | 0-500 TL 55| 2,8797 ,72822| 1,654| ,176
Behavior 501-1000 TL 59 | 2,5997 ,88271
10011500 TL 82| 2,5122| 1,14212
1501 TL + 226 | 2,6607 ,96801
Environmental | 0-500 TL 55| 1,6397 ,49422| 13,425| ,000
Thinking 501-1000 TL 59 | 1,3267 ,46573
10011500 TL 82| 1,1630 ,42418
1501 TL + 226 | 1,2265 ,48623
Environmental | 0-500 TL 55 | 4,1852 ,70874| 10,073| ,000
Emotion 501-1000 TL 59 | 4,4269 ,51632
10011500 TL 82 | 4,6357 ,55013
1501 TL + 226 | 4,6170 ,54961

Note: p<.05; p<.01; p<.001

Hie There is a significant difference between the "desire to do the job after

graduation" and "environmental attitudes" of the tourist guide candidates.

In order to see whether there is a significant difference between the "environmental
attitudes" of the tourist guide candidates and their "willingness to do the profession after

graduation”. The-Test was conducted and significant differences were detedrin
the dimensions of "Environmental Thinking" and "Environmeriahotion ". The

findings for these analyzes are given in TableA8cording to the table, it was
determined that the significant differences in both dimensions resulted in favor of the

tourist guide candidates who want to pursue the profession after graduation.

Table 6. Tourist Guide Candidates' Environmental Attitudes and tTest Table by
Their Desire to Work After Graduation

Willingness | N Mean | S. F Sig.
to Do the deviation | value
Profession
Environmental Yes 347 | 2,6908 ,96868| 1,780 ,076
Behavior No 75| 2,4718 ,95386
Environmental Yes 347 | 1,2332 ,44882
Thinking No 75| 1,5079 ,61732 -3,6511 000
Environmental Yes 347 | 4,5784 ,53453| 2,473 ,015
Emotion No 75| 4,3500 , 76014

Note: p<.05; p<.01; p<.001

154




Determining the Environmental Attitudes of Tourist Guide Candidates

5. Conclusion And Recommendations

When the demographic characteristics of the tourist guide candidates participating in the
research were examined. 53% of the participants were "women" and 47% "men". It was
determined that 42.4%f the students were in the age range of208 30.8% were in

the age range of "223" and 26.8% were in the age range of "24 and over". When the
class of tourist guide candidates is taken into account, it has been determined that the
rate of first grades is 36%, second graders 21%, third graders 25% and fourth graders
18%. It was determined that 84% of the tourist guide candidates chose the tourism
guidance department willingly and the rate of the tourist guide candidates who wanted
to guide after gradcating from the department was 82.2%.

The H1 hypothesis was developed to determine the differences between the
environmental attitudes and demographic characteristics of the tourist guide students
participating in the research. Th&¢st was applied tdetermine the difference between

the "environmental attitudes" and "gender" of the participant students and it can be
emphasized that there is a significant difference in the "environmental tinking" factor
and that "male" tourist guide students have morgrenmental thoughts than "female”
tourist guide students. Based on this finding, the Hla hypothesis under the "H1 Main
Hypothesis" was partially accepted. While this finding supports the study of Kement &
Demirci (2017), it does not support the studyHelssQuimbita & Pavel (1996).

According to the analysis of variance, it was determined that the significant differences
between the "environmental attitudes" and "age" of the tourist guide candidates
occurred in all dimensions. In the "environmental b&rdvdimension, it was

determined that the tourist guide candidates in the age range of "24 and over" exhibit

more fienvironment al behavioro than the tourist gi
the dimension of "environmental thinking", it has beetedrined that the tourist guide
candidatesinthe"18 0" age range have more fienvironment al t

guide candidates in the other age range. On the other hand, in the dimension of
"environmental emotion”, it was determined that tougside candidates in the age
range of "2123" have a more emotional attitude towards the environment. From this
point of view, the H1lb hypothesis, which is under the "H1 Main Hypothesis" of the
study, was accepted. This finding supports the study of Tea&duh (2002).

It was found that there was a significant difference in two dimensions between the
"environmental attitudes" of the candidates included in the sample and the "class they
studied". Advanced statistical Scheffe test was used to determindiffaeences

between the candidates studying in which class. Accordingly, it was determined that

"first class" candidates value fAenvironment al t h
in other cl asses. On t he ot her -candidatks it was det
val ue Afenvironment al emotiono mor e t han candi d:
According to these findings, the H1lc hypothesis, which is under the "H1 Main
Hypothesis" of the study, was partially accepted. While the obtained finding supports
thest udy of K°rojlu (2014), it does not support th
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Analysis of variance was conducted to reveal the significant difference between the

"environmental attitudes" and "monthly income" of the tourist guide candidates.

According to the results of the analysis, significant differences were found in the

dimensions of "environmental thinking" and "environmental emotidtording to the

Scheffe test, it was determined that the tourist guide candidates with a monthly income

of "0-500TL" participated in the "environmental thinking" dimension more than the

tourist guide candidates with other monthly income lev@is.the other hand, it has

been determined that the tourist guide candidates with a monthly income of "1001

1500TL" particimte more in the "environmental emotion” dimension than the tourist

guide candidates with other monthly income levels. Therefore, the H1d hypothesis

devel oped under the fiH1 Main HypothesisoOoO was parf
similarto the studyo Kar akuk et all (2016), it is not si mil

The tTest was conducted to determine the significant differences between the
"environmental attitudes" of the students participating in the study and their
"willingness to do the job #&r graduation” and it was determined that there were
significant differences in two dimensionft was determined that the significant
differences in the dimensions of "environmental thinking" and "environmental feeling"
resulted in favor of the studentgsho want to do the profession after graduation.
According to this result, the Hle hypothesis, which was developed based on the "H1
Main Hypothesis", was partially accepted. The finding supports the study of Buchta &
Skiert (2009).

As a result, the Hla, H]1 H1d and Hle hypotheses created based on the "H1 Main
Hypothesis" developed for the environmental attitudes and demographic characteristics
of the students participating in the research were partially accepted and the H1lb
hypothesis was accepted.

In tems of the sustainability of tourism, the environmental attitude is closely related to
all stakeholders. It is very important for the tour guides to have an environmental
attitude, to be sensitive to the environment, to be aware-td-dpte information atut

the environment in order to be presented to the tourists and to share the positive aspects
of the environmental attitude with the tourists. Knowing the environmental attitudes and
behaviors of the tour guide can lead the individuals participatingeittiotlr to behave
environmentally friendly towards their environment, nature and ecosystem. Tourist
guides can help tourists adapt how they are on vacation. Thus, tourists can experience
more conscious and responsible behavior towards the environmentressilg it is
believed that knowing the environmental attitudes of tourist guide candidates will help
all service providers in the tourism industry that will offer job opportunities to tourist
guide candidates.

Suggestions for future researchers as dtresthe research are as follows;
One of the limitations of the study is that the research was conducted for tourist guide

candidates. Therefore, the same work can be done with graduate tourist guide students,
with active and inactive tourist guides. thms study, it was designed as a quantitative
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research method and data were collected by convenience sampling method. In the
future, studies can be conducted with different sampling techniques, as well as by
designing a qualitative research method, andendetailed studies can be conducted on
the environmental attitudes and behaviors of tourist guides. On the other hand, due to
the limited number of studies on this subject in the national field, the study of this
subject by researchers may contribute tliterature.
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